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The Dental Impression Market
Approximately 200 million 
dental impressions are 
done worldwide each 
year… dentistry is a $250 
billion dollar cottage 
industry.
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Innovation
Idea for

a company
Business

Plan
Customers

Funding
Growth
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Pre/Grant Post/Awar
d

Inducement

Recognition

Nobel Prize

Millennium 
Technology Prize

Lasker Award

X PRIZE

DARPA Grand 
Challenge

NASA Centennial 
Challenges

MacArthur Grant

Guggenheim 
Award

Fellowships

Research 
grants: 
NIH, NSF, NASA
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26 teams from 7 nations 
spending  over $100 million 
to win $10 million purse
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PRIZE 
LAB

• Prize definition, development, and 
testing
• Nexus for interdisciplinary innovation 
and problem definition
• Research effort into when prizes are 
most 
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C. L. Cooney, Faculty Director Deshpande Center. 
Approaching summit of Ama Dablam, 22,600 ft
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